
  A VCR: Acronym for Evaluation 

VCRs (aka Videocassette Recorders) may be obsolete, but they can help you remember some useful 

criteria for evaluating sources for use in your papers. So what does A VCR mean? 

 

A= Authority  

V= Viewpoint 

C= Currency 

R= Relevance  

 

 

These four criteria will help you with evaluating your sources. However, the best way to apply the 

criteria is actually to start with R and work backwards. But A VCR is easy to remember and RCVA isn’t, so 

just remember to flip your VCR when applying your criteria.  

R is for Relevance 

 A source may be great, but if it isn’t relevant (i.e. doesn’t discuss your topic or answer part of 

your research question) for your research then you shouldn’t use it. Simple, right?  

C is for Currency 

 No, we aren’t talking about money. For this criterion, we need to look at when the source was 

published or created. For some topics, it is very important to have very current sources. For 

example, if you are writing about Facebook you would want the most current sources you could 

find, especially if you were writing about their current business plans or marketing. For other 

topics, it is less important to have very current sources. For example, if you were writing a 

history paper on the First World War, you could use older sources. When in doubt about how 

current your sources should be, talk with your instructor.  

V is for Viewpoint 

 For this criterion, you want to consider two viewpoints: the viewpoint of the author/creator and 

the viewpoint of the audience. For the author/creator, you want to consider their 

biases/opinions and how these may affect the work. Consider whether you are reading an 

opinion-based piece or a research-based piece. When in doubt, consult with your instructor.  
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 For the viewpoint of the audience, consider who the piece was created for and for what reason. 

Is the piece created for an academic audience or for the general public? Is it designed to sell 

something or to educate? These questions are important to consider as they will help you 

determine more of the context of the source and how it may be best used (or not) in your work.  

A is for Authority 

 Why should you believe what the person has written/created? What makes the author/creator 

an authority on this subject? What are their credentials and past experiences that leads you to 

believe what they have written/created? It is very important to determine the expertise and 

credibility of your source. Some authors/creators might be authorities in some areas while not 

in others. For example, a chef would be an authority on creating a lavish meal, but would not be 

an authority on the best nutrition for a Type-I diabetic, unless the chef was also a nutritionist.  

 


